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Amazon PPC Advertising Case Studies: Real Results
from Successful Campaign Management

When it comes to running profitable ad campaigns on Amazon, guesswork doesn’t get you very far. The real
driver of outcomes is the art and science of Amazon PPC Management, the strategic engine of winning
brands that continue to win the visibility, conversions, and market dominance. And nothing can explain its
power like real, data-based case studies.
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Today, we explore some of the amazing Amazon PPC changes that provide us with insights into how
intelligent planning, optimization, and creativity can make campaigns go become good to spectacular.

Why Case Studies Matter
It makes sense before getting down to the action of the campaigns themselves to know why the case studies
offer such incredible value. They show us:

The effects of the various bidding strategies on performance.
The significance of keyword segmentation.

Why keyword segmentation matters

The slightest of adjustments can produce enormous results.

Case studies are not simply narratives, but knowledge reserves that a brand can access throughout its own
Amazon advertising solutions initiatives.

Case Study 1: From Invisible to Irresistible
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Launching a new product on Amazon is like entering a crowded bazaar. Your voice must be heard more,
your presence bigger and your strategy more acute.

The Challenge
A home decor start-up was experiencing difficulties in visibility within the initial stage of its launch. They
had an aesthetically strong product, but below the competitors who had more reviews and longer histories.

The Approach
The brand used organized Amazon PPC Advertising to help increase early visibility, generate relevant
traffic, and create a sales velocity.

Key steps included:
e Conducting automatic campaigns to collect intelligence on keywords.
e C(Creation of closely-knit manual campaigns, based on gathered search terms.
e Concentrating a lot on long-tail keywords to take full advantage of initial momentum.
e Raising prices slowly in the high seasons to remain competitive.
The Results
Within 60 days:

e Impressions surged by 270%

e The product took the first page ranking

e Conversion rate climbed to 21%

e The campaign ACOS dropped from 52% to 24%

Case Study 2: The Mid-Cycle Makeover
Sometimes even the best-selling products stop growing for a while. The following brand was an
intermediate-sized electronic dealer that ended up in the trap of increasing ACOS and decreasing returns.

The Challenge
Conversations were declining despite the adequate traffic. There was an inconsistency in performance based
on keywords, and pressure from competitors was on the increase.

The Strategy
This turnaround leaned heavily on structured PPC in Amazon optimization with a full-funnel approach.

Actions taken:
e Paused non-performing keywords, draining the budget
e Advertisement of high-intent competitor ASINs
e Divide the campaigns into branded and non-branded keyword groups.
e Maximized product pages to enhance relevance and conversion.
e Adopted negative keywords to exclude unwanted traffic.

The Results

In 45 days:
e ACOS decreased by 32%
e The Click-through rate was increased by 19%
e Conversion rate increased from 12% to 17%
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Case Study 3: Scaling Profitably
Scaling on Amazon is exciting until it is costly. The issue with this brand was not making sales, but growing
profitably without consuming the budget.

The Challenge
The brand had a target to increase sales by a factor of two in a period of three months but feared that the
aggressive bidding could destroy the profitability.

The Method
It was scaled sustainably using a multi-layered Amazon Pay-Per-Click advertising structure that was
disciplined.

Key elements included:

There are levels of keywords categorized into discovery, growth, and profitability.
Daily adjustment of bids in reference to live performance.

Switching off excessive spending on low-intent times.

Sponsored Display + Sponsored Brands to expand the funnel.

The Improvements

Revenue increased by 118%

The profit margins did not decrease

The decrease in average CPC was 14% as a result of smarter targeting
The structure of a campaign was more automated and predictable

The campaign structure became more automated and predictable

What These Case Studies Teach Us about Smart Campaign Management
In all three scenarios, some patterns were influential to success:

1. Structured Campaigns Win
The ability to group keywords based on purpose, match type, and performance saves on budget.

2. Data Beats Guesswork
In every successful campaign, gathered data, whether in auto campaigns, search terms, or competitive
analysis, were used to guide decisions.

3. Product Pages Matter
Improved images, better titles and improved content usually doubled the conversion rates without increasing
ad spending significantly.

4. Negative Keywords Are Heroes
Your budget leaks will not make you successful in scaling up. The holes are filled with negative keywords.

5. Testing Never Stops
All winning brands were continuously testing bids, placements, keywords and ad forms.

These are the core values of effective and lucrative Amazon PPC Advertising and will remain influential to
how competitive brands succeed in their segment.
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Conclusion

These case studies point out the uncomplicated yet strong fact: smart Amazon PPC Management is not
about spending the most, but about using the best. Through a combination of imagination, streamlining, and
continuity, brands can gain impressive outcomes, either when they are starting, growing, or re-establishing
themselves in the market.

Take these lessons as an example, use them in your own brand, and your campaigns will become average
rather than extraordinary.

+13212901717
fecoms.com



https://fecoms.com/amazon-ppc-management-services/

