
IPL On Star Sports In Trouble: TV 
Viewership Of The Biggest Cricket League 
In The World Falls Over 25%; But Why? 

 

The Indian Premier League, popularly known as the IPL, has been one of the biggest 
sporting events in the world for more than a decade. However, recent reports suggesting 
a major drop in television viewership on Star Sports have raised serious questions about 
the future of traditional cricket broadcasting. According to reports, IPL TV ratings have 
reportedly fallen by more than 25%, surprising cricket fans and media experts alike. 

The decline has sparked widespread discussions about changing viewer habits, digital 
streaming growth, and the evolving landscape of sports entertainment in India. 

Why IPL TV Viewership Is Declining 

One of the biggest reasons behind the drop in IPL television viewership is the rapid rise of 
digital streaming platforms. Today, millions of cricket fans prefer watching matches on 
smartphones, tablets, and smart TVs instead of traditional cable television. 

https://icecric.news/category/ipl/


Younger audiences especially prefer flexible streaming options that allow them to watch 
live cricket anytime and anywhere. This shift has significantly affected TV ratings for 
sports channels. 

Many viewers now consume match highlights, clips, and live updates through social 
media platforms instead of watching full matches on television. 

Digital Streaming Has Changed Cricket Consumption 

The popularity of digital streaming services has completely transformed how fans watch 
cricket. Live streaming offers features such as multiple camera angles, language options, 
interactive statistics, and mobile accessibility. 

Modern audiences also enjoy shorter and faster content formats. Instead of sitting 
through an entire match on TV, many fans prefer watching highlights, reels, and quick 
match summaries online. 

This major shift in viewing habits has directly impacted television broadcasters. 

Increased Match Saturation Could Be Another Reason 

Another possible reason behind declining IPL TV ratings is match saturation. The IPL 
season now includes a large number of matches spread across several weeks. 

While dedicated cricket fans continue following the tournament closely, casual viewers 
may lose interest due to the long schedule and daily match frequency. 

Experts believe that too much cricket content can sometimes reduce excitement levels 
among audiences. 

Competition From Other Entertainment Platforms 

The entertainment industry in India has become extremely competitive. OTT platforms, 
web series, movies, gaming apps, and social media platforms are constantly competing 
for audience attention. 

Younger viewers now have multiple entertainment choices available instantly on their 
mobile devices. As a result, television channels are finding it harder to retain consistent 
sports audiences. 

This changing media landscape has affected not only cricket broadcasting but also 
traditional television viewership overall. 



Also Read:- KL Rahul vs Sunil Narine Key Battle 

IPL Still Remains A Massive Brand 

Despite the reported decline in TV ratings, the IPL continues to remain one of the most 
valuable and popular sports leagues in the world. Stadium attendance, online 
engagement, social media discussions, and digital streaming numbers remain extremely 
strong. 

The tournament still attracts top international cricketers, major sponsors, and millions of 
passionate fans every season. 

Many experts believe the audience has not disappeared — it has simply shifted from 
television to digital platforms. 

Future Of IPL Broadcasting 

The future of IPL broadcasting will likely focus more on digital innovation and 
multi-platform engagement. Broadcasters may need to introduce interactive features, 
personalized viewing experiences, and enhanced streaming technology to attract modern 
audiences. 

Television will continue to play an important role, but digital platforms are clearly 
becoming the primary choice for younger cricket fans. 

Final Thoughts 

The reported drop in IPL television viewership reflects the changing habits of modern 
sports audiences rather than a decline in cricket’s popularity. Fans today prefer 
convenience, mobility, and digital accessibility over traditional TV viewing. 

While Star Sports may face challenges in maintaining television ratings, the IPL itself 
remains stronger than ever as a global cricket entertainment powerhouse. 
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